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Marketing Project for Organic Fruit Juice
	In creating a product to market, I would choose a product that improves the lives of people. For example, organic fruit juice that contains different proportions of fruits beneficial to health. I choose organic fruit drinks because they are of excellent help health wise. Fruits are a great nutritional source and also have lesser bad calories as compared to other foods (Ruel et al., 2014). 
Organic fruit juice would be ideal for those who have obesity issues that result in other complications like high blood pressure and heart attacks. The fruits that will make the organic juice will be carefully selected from the best farms. There will be different drinks as people have different tastes, for example, a bottle that has different types of fruits blended and some that has only one or two types of fruits. The packaging will be done with utmost care and hygiene to ensure that only the best quality gets to the market. The prices will also be affordable, and the quantity will also be carefully inspected.
   	 The product will have its uniqueness in that; many drinks are nowadays made from chemical reactions, but this particular product will be made from natural fruits. It will be safe for people of any gender or age to consume. It will be ideal refreshment for kids, the elderly and also vegetarians. No chemicals mean that it will have no side effects, as many of the drinks are known to cause cancer and other health problems. The other uniqueness will be different tastes to suit the consumer’s preferences. Different people love different kinds of fruits, and so the different drinks made from different type of fruits will make sure that every person is considered, even those who like different types of fruits blended as one drink. It will have no side effects even when taken daily or in large quantities.
The product is new on the market because many of the drinks on the market contain chemicals that trigger ailments like cancer and obesity in people. Though it is an improvement on the already existing products, which have high chemical compositions, it is ideal because it will be purely from natural fruits. Many drinks in the market are carbonated thus; having this organic drink in the market will see the people’s lives are changed for the better. It is valuable to the public because it is natural and contains essential vitamins and other useful body requirements. It also has no age or gender barrier and is ideal to be used by even the sick with no worries. 
 	   Regarding the success of the product in the market, according to a report by Statista (2018), fruit juice consumption in the United States keeps increasing each year for the last few years (Statista, 2018). In 2016/2017 for example, 355000 metric tons were produced and consumed. This high demand for fruit juice clearly shows that the product will be a great success in the market when its quality is kept high above the rest. Statistically, most drinks contain fruit flavors and no fruit juice itself; for example, Coca-Cola products have additives. Coca-Cola Light, for instance, has sodium calamite that is linked to bladder cancer, and also has lots of calories- a 12 ounce Coca-Cola can have about 140 calories (McKay, 2014). This juice will be 100% made from fruits; there won’t be any added additives, sugars or food coloring. Labels that have the terms nectar, beverage, cocktail or drink are often not composed of pure fruit juice and therefore less nutritious, and therefore this product will have a positive impact on the market. According to GlobalBrandPrices (2018), a 330ml can of Pepsi is about one US Dollar, so, lowering our prices a bit lower will guarantee good sales while opening a more significant market ground.
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